
 
 

 

 

Comair renews its global full content agreement with Travelport 

Johannesburg, South Africa 
Apr 16, 2014 

Travelport, a leading distribution services and e-commerce provider for the global travel industry, has renewed its 
global full content agreement with South African owned Comair Limited (Comair). Comair operates scheduled airline 
services under its low-cost airline brand, kulula.com, as well as the British Airways brand as part of its licence 
agreement with British Airways Plc. 

Based on the existing relationship between Comair and Travelport, the new multi-year agreements ensures that 
content from kulula.com and British Airways (operated by Comair) – including promotional and web fares –  will 
continue to be made available to Travelport users both in South Africa and around the globe. 
  
“Comair is excited to renew its global full content agreement with Travelport and looks forward to continuing our 
mutually successful relationship into the future,” says Brian Kitchin, Executive Manager, Sales and Distribution, 
Comair. 

“Travelport’s agreement with Comair provides a level of global agency access unmatched by any other GDS. 
Working with low-cost carriers is a key part of our business strategy and this enhanced agreement further cements 
Travelport’s presence in South Africa, and underlines our continued growth across the Africa continent,” said Will 
Owen Hughes, Travelport Senior Director, Supplier Services, Middle East and Africa. 

 


